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Conditional Text 
Branding: 
evell:

This is a narrative-based music video 
rather than a standard performance-
based format.

Camera framing highlights the high 
status of the man.

Gesture codes show the man’s 
disrespect towards other characters.

Some females are grouped together 
through costume and stereotypical 
behaviours of men towards them, 
including objectification. 

Intertextual references are used to 
link to other Taylor Swift products.

Media language

The video shows a detailed 
examination of gender bias through 
objectification of women, male 
poor behaviour towards others, the 
imbalance of power in the workplace 
and male aggression. Framing and 
blocking is often used to infer the 
higher status of the man.

The prop of the ‘world’s greatest dad’ 
banner suggests a lower expectation 
for men in society. There are several 
stereotypical behaviours of men, such 
as aggression and greed, depicted.

Older characters appear to be weaker, 
and the younger characters are shown 
challenging expected behaviours. 

Representation

The Man was released in February 2020.

It is a track from the album Lover.

The Man has over 99 million views on YouTube (May 2024)

The theme of the song is gender bias and how Taylor Swift feels that she would 
be treated differently as a man.

Taylor Swift won the Best Director award for The Man at the Video Music Awards.

99 million+ views on YouTube

General information

The video has a personal expression 
of Taylor Swift’s opinions but is 
also trying to make money through 
entertainment.

Prosthetics were used to transform 
Taylor Swift into the man.

The video uses stars, such as The Rock 
and Loren James, to give wider appeal, 
suggesting its high budget.

Swift won awards for Woman of the 
Decade and Best Director for this 
video. 

Industry

The video is influenced by feminism, which can be seen through the focus on 
gender roles.

Real life experiences are used and shown throughout; we see Swift’s relationships 
and record contract dispute.

Context

Taylor Swift created anticipation by 
having a premiere for the video and 
interacting with fans.

An audience of females under 40 is 
targeted by the theme of feminism. 
The core audience is targeted through 
references to real life events and 
Swift’s other products. The music 
video provides entertainment, as 
well as personal identity and social 
interaction gratifications.

Male audiences may have an 
oppositional view of the stereotypical 
representation of men in the video.

Audiences from different ages and 
ethnic groups may also have different 
responses.

Audience

Terminology
Narrative Reaction shot Convergence

Gesture codes Promotion Feminism

Intertextuality Appeal Patriarchy

Objectification Opinion leaders Stereotype


