........ Online Media: Taylor Swift
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Taylor Swift has a wide-ranging online presence run under the company Taylor
Nation.

Taylorswift.com changes often to reflect the design of current albums/tours.

The website hosts YouTube videos and has
links to Taylor Swift's directed projects.
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The music video is influenced by Swift's views on feminism, which can be seen
through Swift's self-presentation.

Swift is outspoken in her social media posts about her belief in equal rights and
desire to combat prejudice.

Taylor Swift has over 80 million followers on

Facebook (May 2024).

Interactive content and pop-ups are used to

encourage audience interaction.

Taylor Swift's website is trying to be
serious, formal and romantic with the
colour scheme and fonts chosen.

The images are used to create a
feeling that the audience is getting
an insight into Taylor Swift's thoughts
and feelings.

The website has links to merchandise
and other sale opportunities (tickets
to her tour, purchasing her latest
single/album etc.) to increase profits.

Taylor Swift uploads behind the scenes
and personal videos on social media to
build a relationship with fans.

Swift links to her other products, such
as her documentary on Netflix and
tour video on Disney+.

Taylor Swift uses her online media

to feature convergence with several
other media producers and highlight
her own creative products. Her official
website includes links to Target selling
merchandise and Disney+ showing
the Eras tour video.

The website has been commodified
through the direct link to album
releases, the selling of exclusive
editions and links to supporting
companies.
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Online media is about
self-representation and Swift aims to
appear talented, serious about her
music, fun and thoughtful.

Swift is careful not to over sexualise
her image as she is outspoken in
support of feminism.

On social media, Taylor Swift is
outspoken about equal rights, as
well as issues and campaigns she'’s
passionate about.

Taylor uses her personal experiences
in her music and is keen to represent
her experiences. This can often
include negative representations of
others.

Taylor Swift's website is designed to
create a sense of interaction to appeal
to audiences.

The online media offers opportunities
to purchase exclusives and be part of
Swift's fan club.

Links to music videos and fun videos
on social media offer entertainment
and escapism for the audience.

Some audiences may feel that the
online media is all a marketing
exercise to further profits through
commodification.


http://Taylorswift.com

