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Superheroes was released in December 2019; it is a track from the aloum Heavy is
the Head. Superheroes has over 6 million views on YouTube (June 2024).

The video is influenced by ideas of equality and ethnic empowerment.

Real life events are featured throughout the video, including the Black Lives

The theme of the song is the ethnic empowerment of Black youths and promoting Matter movement, the COVID-19 pandemic and racial profiling.

equality. Stormzy dedicated the music video to Chadwick Boseman.
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It is a narrative-based animated music
video with no performance. The
colour palette for the music video is
bright colours and pastels, suggesting
positivity.

lconography is key to meaning in the
video, with the world being given to a
Black youth. Low-angle camera shots
are used to empower Stormzy as the
hero.

Intertextual references are used to
link to Noughts and Crosses, which is a
novel about racial equality.
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The video has the intention of giving a
voice to issues that Stormzy believes
in; however, it is also a promotional
tool to boost purchases and gain
income.

Stormzy has cross-over appeal to a
wide audience and this is supported
by references to other stars.

The music video features the

book Noughts and Crosses; this is
convergence as Stormzy also features
in the TV adaptation of this book.

Narrative Anticipation Equality
Colour palette Appeal Stereotype
Intertextuality Opinion leaders Subverting

lconography Convergence Star power

The video is an exploration of equality
and racial bias in society. Stormzy
draws attention to the need for young
Black people to have role models and
be inspired.

There is negative portrayal of the
police as they are racially profiling
Black characters. They are also the
only White characters in the music
video.

Many stereotypes are subverted to
show the potential that everybody has
within society. This includes females
succeeding at football and a single
father being responsible for domestic
events.

The video celebrates the individuality
of characters and natural beauty.

Stormzy has a target audience of
males aged 18 to 35.

The music video for Superheroes
appeals to a younger, generation
alpha audience due to the characters
featured.

The music video is animated which
gives it an entertainment appeal (Uses
and Gratifications theory). It is also
made to educate the audience about
real issues by featuring the Black Lives
Matter movement.

There is some under representation
of other ethnicities, which could
possibly cause a negative response
from some audiences.



