Keywords / Vocabulary

And knowledge organisers
Paper 1: TV and Lego
Paper 2: Music and News




GCSE Media Studies — Paper 1 Television

Set Texts ‘The Avengers’ and ‘Cuffs’

Ofcom

making communications work
for everyone

The Avengers was a landmark television series in the
1960s and reflects the brand image of ITV as more
daring in this era.The show helped define the ‘spy
drama’ genre in the 1960s and was influenced by
events occurring as it was filmed, including episodes
that parodied current and historical events.

Theoretical Framework: Industry

Cuffs is a pre-watershed drama illustrating, for
example: the dominance of the police drama genre in
contemporary television schedules and the industrial
importance of the serial narrative form, the role of
BBC1 in the contemporary television industry, how
representations seek to reflect contemporary contexts,
the offering of uses and gratifications to attract a mass
audience in an increasingly segmented market.

STUDY
Media Language
Industry

Audience

AO | Demonstrate knowledge and understanding of:

1 * the theoretical framework of media
e contexts of media and their influence on media products and
processes.

Channels

Public Service Broadcasters

Remit to provide diverse and original
programmes, usually British made on
BBC.

‘The Town of No Return’, Series four,
episode one ITV 2 October 1965

‘The Luck of the Draw’ Series one,
episode one BBC1 28 October 2015
8pm

AO | Analyse media products using the theoretical framework of
2 media, including in relation to their contexts, to make
judgements and draw conclusions.

Consider — the version of reality that is
shown/ stereotypes/ under-
representation/ messages and values
conveyed/ how the values relate to the
contexts

Theoretical Framework: Audiences

Series four of The Avengers was sold to American television and the
series played a role in representing 1960s Britain to the rest of the
world — eventually showing in 120 countries — reinforcing stereotypes
of the traditional British upper-class. It became a cult programme as an
important example of 1960s popular drama and is still aired on British
television today.

Cuffs was axed after series one, despite relatively high viewing figures;
possibly due to over-saturation of crime dramas on TV?

Uses and Gratifications Theory (Blumler and Katz) — Information/
Identity/ Diversion/ Social Interaction

Media Contexts: cultural, social

Social/Cultural = high and low culture
debate

Contemporary context topics:
Consumerism/ celebrity culture/
gender/ sexuality/ multiculturalism

Theoretical Framework: Media Language

Conventions: Masthead/ images/ coverlines/ copy/ strapline/ puff/
skyline

Media Language analysis of: image, fonts, colours, layout, language

Genre conventions: large image of musician/ register to suit the target
audience (pop, jazz, classical etc) , intertextual references, genre
hybridity with gossip mags

Genre theory: Neale = repetition and difference/ genres are specific to
their time of creation and change over time



https://www.ofcom.org.uk/home

Knowledge organiser: Lego Marketing Campaign
Posters, trailer and video game

Wildstyle is an
example of a both
sterzotypical femals
and also 2 counter
stersotyps as she s
maore independant
than some of the
male characters but
does “fall for®
Batman

‘Warner Bros also
owns the copyright
on Dumbledaors and
Gandalf - popular
additions to the cast
of characters

but is s2en as wise
and the key to
knowledge — 2
positive stereotype
ususlly reserved for
white charscters

INDUSTRY AUDIEMCE: children, LEGD fans and parents of the children who hawve grown up with LEGO. Keywords:
WARMER BROS produced and distributed The Lego Mowvie o Trailer targeted a range od audiencss as it aired during prime-tima Sunday night [TV [ 5 milion | Corwergencs
TT FUSIOM: produced The Lego Movie video game viewars) Marrative
REGULATION: o Trailer was o unusual that it trended on social media and was viewed = million times 2 week Tentpole
BBFC: (British Board of Film Classification) gave The on YouTube. Synergy
L=go Movie a U rating Active/passive
VSC [Video Stz ndar{:.ls Council) use FEQI I:n. Pzn Uses and Gratifications Audisnce
Eurcu|:.faar' Game HE.ELJHL'IDH] The Lego Movie viden game 1. Perzonzl ldentity —some audiences may identify with certain figures in the media, sesing them as role C:-Iur“u.'ls
was given 2 7 + mt'.lr'.g . miadels and aspiring to be like them e.g. we may identify with Emmaet, the underdog hero/ normal Franchize
ASA | Advertizing Standards Authority) ensures . . Image
. ) . member of society who can make an impact on the waorld B}
audia-visuzl and print adverts meet acceptable standards) 2. Entertainment — enjoyment of escaping the ‘real world’ for 2 while and going into the fictionzl world of E;DTIDT u:
Background: a film or game of the film RE;:I;__F:;;EE
1545 Dznish Brand iz one of world's leading brands; with 3. Surveillance/Information — we often watch movies and play games to gain information [ an Vertical
sales falling in 2002, they dacided to branch inta the film understanding of the world around us. Children can s=e that individuals can make 2 difference to the int=gration
industry and launch a film with Warnar Bros. and a video waorld through their actions. Production
g=me with TT Fusion. &ll companies benefittad and profits 4. Sodal interaction [ personal relationships- the video game can be played across different platfiorms- Distribusian
for the Lego toy company were boosted. single and multi-player and people discuss the game in online forums. Blatform
REPRESENTATIOM: the posters
COMNTEXTS:
Male/female Superheroes Ethnicity and old age
{zender) {Vetruvius) i
representation MEDIA LANGUAGE:
Emmet as the Satman, Grazn Mzle and zging, - colour palette /layout/use of well-known actors at top of
‘ordinary” and less Lantern,Waonder Metruvius is clearly a posters B . i
traditional hero Wwoman etc mon-white character - Clear genre codes of acton-adventure movie e.g. Mise en

scene of facial expressions and body langusgs of flesing
danger. Heroes and villains are evident by clothing and
EXOrEEEi0ns

- The video game shows hybridity by combining puzzle
aspects/platforms and completing missions

- lcomography of action-adventure with weaponry and high-rise
urban settings

- Primary colours to attract children | primary audience)




GCSE Media Studies — Paper 2 Music

Radio — Set Text = Live Lounge

Theoretical Framework: Industry
Regulation — OFCOM
Owner of Radio 1 and 1Xtra — BBC

BBC — PSB — Broadcasting to educate, entertain and inform
(Lord Reith)

BBC started to broadcast radio in 1922
1967 Radio 1 started

Compare to Commercial Radio with no PSB remit

OfFcom

Radio 1 Remit — to entertain a broad range of young listeners. It
should promote British music, new music and provide platform
for live music. It should provide news and documentaries for
young viewers.

1Xtra Remit —to play the best in contemporary black music,
emphasising live and new music. It should provide news and
documentaries for young viewers, especially (but not
exclusively) from ethnic minority backgrounds. f—ajaf
RAJAR — official body that measures radio audiences.

BIBIC

AO1 Demonstrate knowledge and understanding of:
* the theoretical framework of media
e contexts of media and their influence on media products and processes.

AO2 | Analyse media products using the theoretical framework of media, including in
relation to their contexts, to make judgements and draw conclusions.

STUDY Convergence and Live Lounge

Industry The sessions are:

Audience ¢ played on the radio

Social/Cultural/ * broadcast on BBC4 television

Political e available as CDs

contexts ¢ available online via the BBC iplayer or
the BBC Radio 1 channel on YouTube

Live Lounge
Presented by Clara Amfo

Presented 2-3 times a month
Presented on Radio 1 and 1Xtra
Format: 2 acoustic tracks of their own and a
cover from a different genre

Website provides extra material (including
galleries and video)

Annual compilation released by Sony
Available outside the UK on the iplayer radio
app.

Radio 1 has video channel on iplayer

Reasons for big stars going on Live Lounge: To
promote their music (especially when they
have released new material), Fandom —
another platform for fans to access them, it’s
unique, not auto-tuned and live, it feels
intimate for fans

Media Contexts: Political, cultural, social

Social/Cultural = high and low culture debate

Political — debate about the licence fee -
Should Radio 1 be publicly funded?

Theoretical Framework: Audiences

Radio 1 is struggling because its core audience is
turning away from broadcast radio.

Radio 1 has 10.5m listeners

1Xtra has 1.4m listeners

Live Lounge is broadcast to both channels to achieve
both niche and mass audiences

Audience interaction is encouraged — tweets, sharing
posts, questions for artists.

FB - 32K followers

Live Lounge on Youtube - almost 65m views
Radio 1 Twitter — over 3m followers

Uses and Gratifications — remember the theory

Radio 1 A distinctive mix of new music and
entertainment for 15-29 year olds, as
BEE well as providing tailored news,

RADIO documentaries and advice campaigns

for young adults.

Radio 1Xtra |Plays the best in modern black music,
with a strong emphasis on delivering
high-quality live music and supporting
new artists




GCSE Media Studies — Paper 2 Music
Magazines— Set Text = Mojo

Theoretical Framework: Industry

Most magazines are owned by publishing companies
rather than large conglomerates. Magazine publishing
is globalised with a few large companies like Bauer (eg
TV Choice, Take a Break)

Magazines are self — regulated and can sign up to
IMPRESS (Leveson compliant) or IPSO. Bauer
publications are signed up to IPSO

Revenue — cover price, advertising, sponsored content,
events

AO | Demonstrate knowledge and understanding of:

1 * the theoretical framework of media
e contexts of media and their influence on media products and
processes.

MOJO

Published by Bauer (600+ magazines
including Q and Kerrang!)

Circulation 68,000, Readership
138,000 (2016-17)

Class = equal split between ABC1s and
C2DEs

Gender 68% male

Age 35+ = nearly 2/3

Mean age =42

Cover price £5.50

AO | Analyse media products using the theoretical framework of
2 media, including in relation to their contexts, to make
judgements and draw conclusions.

Theoretical Framework: Representations

,
®),“

»
2

OF THE...
ARCTIC MONKEYS
“NOW WE CAN DO
ANYTHING!"
100 REED
PHIL LESH &
808 WER
STEPHEN
MALKMUS

STUDY

Media Language
Representations
Audience
Social/Cultural/ contexts

Consider — the version of reality that is
shown/ stereotypes/ under-
representation/ messages and values
conveyed/ how the values relate to the
contexts

Theoretical Framework: Audiences

Weekly magazines have a more working class audience while monthly
magazines have a more middle class audience

Women’s magazines have a higher circulation than magazines aimed at
men

Uses and Gratifications Theory (Blumler and Katz) — Information/
Identity/ Diversion/ Social Interaction

Quality monthly magazines have been the most successful in the

market, offering a ‘lean back moment’ and aspirational tone. Mojo is
partly a quality monthly magazine. This allows it to survive in print.

Media Contexts: cultural, social

Social/Cultural = high and low culture
debate

Contemporary context topics:
Consumerism/ celebrity culture/
gender/ sexuality/ multiculturalism

Theoretical Framework: Media Language

Conventions: Masthead/ images/ coverlines/ copy/ strapline/ puff/
skyline

Media Language analysis of: image, fonts, colours, layout, language
Genre conventions: large image of musician/ register to suit the target
audience (pop, jazz, classical etc) , intertextual references, genre
hybridity with gossip mags

Genre theory: Neale = repetition and difference/ genres are specific to
their time of creation and change over time



https://www.mojo4music.com/magazine/mojo/
https://www.mojo4music.com/magazine/mojo/
https://www.designweek.co.uk/issues/4-10-december-2017/uk-press-watchdog-ipso-launches-logo-tackle-fake-news-reader-cynicism/
https://www.mojo4music.com/articles/mojo-298-september-2018-paul-weller

Knowledge organiser: Neyws
The Chsarees/Guardian

INDUSTRY AUDIENCE: ABCL, liberal, uprmarkel, talersnl ‘progressives’ Keywhords;
OWNERSHIP Guardian Mediz Group, ownad by Tha Scott - Elightly more mabe, relativaly young. upmareet, mostly using mobiles. Cor vergenca
Trust = Reflactad in d'Flarant sactions Marrathm
SCOTT TRUST WALUES: Hbersl tradition — rights of the o Hard news and opinion pleces Oyyiership
indiv'dual; demacracy; intarnat’'onalism; prograss 'n a Mew rev'ev = appeals to culture consurmer Frasdom of
soekedly 9 Sports = Primarily male sports, feaetball, rughy, the Pres
FUNDING: Circulation, paywalls, membership, print and 7 Magazing - food and lifestyle. Masthaad
online advertising, sponsared content, avants, sales, Uses and Gratifications Broadshaet
REGULATION: IPSD or IMPRESS but The 1. Parsonal dantity — Toe Gua e woner shows cartain social attitudas which are confirmed and Clickbaic
Dbgervar/Guardion has not signed up to efther, prefarring relnforced, Act'veypassive
1o be self-regulsting. 2. Social intaraction and integration = nevss storles basls of corversations; sharad valuas reinforca idea of | Audience
FREEDOM OF THE PRESS: 1 ot cansared or cor trollad by being member of camman sullure Columing
the stota to provida democratic froedom of aipress’on 3. Enterta'nement = humour | dvers'on Into celabrty world/] festyle sections; human Interest and Hawdl nas
@ Guardinn; gamas, purras atc; Arts and literature sacticns Headers
4, Surysillanesfli formation - knowledge af current affair, Immediacy with @ Guardian Image
REPRESENTATION: 19608 San aaril
CONTENTS:
Mala/fomale Marriagafdivares MuRieufurstion T Unlon e 2017 aryards = iberal, coring, talerant socialy.
ruprasantation threat strika )
il P Labour and L'beral Demacrat leanings
Tha Levesan Inguirg,
tarshall and = Laveyarg vl urge | - ‘Tamb’a halts "o poliva this Un'sn Paar
anelgrove lingerle | divores by consent’ | mission by kP - fiorth Ses Spy posipone uslity 15605 ~ Malafarmala representation ratlo
advert = woaman = gl reform linked ta racal Gume' strioe’ = print = hAurringedivares
Lo laak pretiy, Hetarodaausl tEnaians "ard ruspacts prayalest heult’ eulturalizm
objectified = Milued race Hlake used tywo- action Cold war/nudaar threat
Warnan as whas Inck'a:wa'rsvary | marraga of hair of way radin’ = Union strise actions
‘Wnian poslpane happy’ wiscount, Is unusval, | Tope fse Tor IMEDIA LANGUAGE:
strike’ mentions «‘Briton shoots a cease-fire in Airns for @ combination of olyjectivity, hard naws and urgancy
Bartars Caetle, gold" = mantion Vigtnarn® with madermn ty and ‘nformal 'ty
fernale palttician Black Power pratest | 'Human waye - Sans Serl mast head (Barliner)
arguing for at Madco Olympics | attack’ = Sarif headlines = formal, serious, “guality’
‘narrawing the shaws sii-racist Palice will = Blue houde ealours — suthortative, objective
differentials’ In maowament, BUT appeasse marchers’ - Lenguaga — formal language repister, complex sentan ces,
pay gap. doas Use tertn Space rman get ab active tone
‘Megra’ caldn drill’ - CopyImage ratlo — serious news
= Imagns = raspeciful long shoks oftan
- Layout - ardered, elaan
- Cnfline colour = Guardizn House style - sophistication and
canfdence, liveliness.
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